HOW TO GET AND DO TV
INTERVIEWS

by Rich Strelak
R&J Productions
Las Vegas, NV

How many of you have that one attraction in your market
that always seems to get all the TV interviews? Why?

Sometimes it is political, that haunt might be a big advertiser or they know's
the station. Sometimes the station is just lazy, “

person for Halloween.

Preparation

she even be at that station in October
determining their assignments..M ayb

1960’s theorized that any one person is connected to any other person on
ix acquaintances!! There is even a popular internet game called the Oracle

vww.cs.virginia.edu/oracle/ (Try it! I can’t get more than a Bacon Number of 3!)
mall community environment you will likely have 2 maybe 3 degrees of separation.

there is a likely chance you will run into someone who knows the person you need to
get to...IF you ask questions!

When talking to people at any function ALWAYS hand out your business card and ask
for theirs. Jot a few pertinent notes on the back to jog your memory. Then make sure to
follow up! Call them in a few days, “Hi Bob, this is Rich with the haunted house, we



spoke at the mixer? Did you have a chance to talk to Fred at WXYZ? You wouldn’t
happen to have his number would you?” That business card has become invaluable!

How do you make sure that you are remembered and they keep your business card? You .
make it valuable. In conversation you will learn if they have either been to your attraction”
or not. Either way, I invite them to come out as my guest. I take my business card and .

he will not loose your card and number and maybe even feel a little obligated to
up with his friend. s

'al guest? A new program? A new
on? You make this information known to

make yourself “TV Friendly”.

: ly”? TV crews have special needs. The more of
1eet, the higher the likelihood is that they will interview you.

18 easily accessible for the camera. Many times you are

1. several other a551gnments and the batteries are dead.

from a major arterial, they most likely will go somewhere else.
" Easy access. Make sure your attraction has arrangement so that the TV van can
drive right up to the front of the attraction. If they have to park and carry
equipment very far it infringes on their ability to cover other events so you lose.
Be available to their schedule. You may have to bring in your crew early or keep
people late to accommodate the interview. We got a morning interview where
they cut back live every 15 minutes or so for the entire hour and a half of the



morning program. We were the only Haunt willing to have people ready at four in
the morning!

e Offer an incentive. Make tickets to your attractions available to the station as a
giveaway during the broadcast. The reporter mentions it during the interview, »
viewers call in to win tickets and your attraction gets mentioned again at the end /~
of the broadcast.

The Interview

So you have done your homework. You have
contacted the stations and informed them how
“TV Friendly” your attraction is. You have a
hook, a very good reason why they should
interview you instead of XYZ Haunt. They
show up for an interview. If it goes well you can
establish yourself and make all future interviews < |
easier. If there are too many difficulties, you can
expect it to be your last interview! How can'w
keep them coming back?

Involve the reporter, it's fun and it increases air time

Try to remember that time is mo
longer the crew is there the more it is ¢

he station or the fewer reports they can

/iew the camera is in one location with an interesting
E e or a killer room. In this situation it is usually a reporter
erson questions about the event.

olvement- in this case the reporter is the focus of the piece. Maybe

eatherman reports the weather in front of your attraction or a reporter

icipates in your attraction and tapes his involvement.

/ pots- In this situation a reporter may not have been available so they

. st send a cameraman. He films areas of your attraction, takes the footage back to

* the studio and they edit a piece with either music or a reporter voicing information
over the footage.

" First let’s cover some things that are common to all types of reports. You must have all

your information available and memorized. You do not want to be caught on camera not
knowing what time you open! Have an information sheet available to give to the reporter.
He can scan over it and use it to ask you the right questions, “ ...so Rich what charity



benefits from this year’s show?”” This could be a very embarrassing question if you are
not working with a charity that year!

Try to use the name of the reporter. Everyone likes to hear their own name. It can put the

reporter at ease and it looks more like you are old buddies than just a person being
interviewed. Make sure the reporter knows YOUR name. It looks bad if he can’t
pronounce your name or forgets it.

Do not try and use the interview as an advertisement for your sponsors. If you are live
and you step in with, “ and we ’d hke to thank Smith’s, Coke, Saturn ;

interview. One or two major sponsors can conveniently be worked int
without appearing to be a commercial.

have seen other interviews
asking the reporter “
location.

mber you are being filmed for a TV broadcast. Your haunt

d scary look. Exactly the opposite of what the camera needs. If

S vear lighter clothing so you show up. If you are stuck in dark
nst a lighter background. Avoid using stripes. They play havoc with

and interesting. If you do not have the personally to pull off a successful
nterview, find someone else who can. Instead of interviewing the owner maybe they
. mt rview the main character, an actor coordinator, or the owner’s wife! If you are boring,
you won’t be back!

Now let us cover some of the situations inherent to the specific types of reports.



The One Spot. By far this is the easiest and most frequent
coverage. It is important to have a one sheet to give to the
reporter so he can ask you the right questions. Remember to
look at the reporter when he is asking questions, not the
camera. An interview is a conversation between you and the
reporter. Make sure you have an interesting enough
background to show off your attraction. For instance you =
would not want to film in front of your queue lines on a slow
night or before you are open when the report is to be broadcast later on the 11 6’clock™
news. People assume all interviews are live so it appears that you are dead.at"1:

A One Spot Interwew

hard if you have a lot of high school actors on a school

day. Remember you are shooting in the daylight. Certain
areas of your attraction may look awesome at night but
hokey in the daylight. Maybe shoot inside under a
controlled environment. The Morning Show will have #~

The Reporter Involvement. This can't
part1c1ate

FOX—S Entr at ‘,uu,'u;,,,, Risk your attraction. Have the weatherman do his forecast from
S e T your attraction....in make-up! Your one minute interview could
end up a feature piece.

% get tied up but maybe a cameraman is nearby. They send him

€ points. uggest to the cameraman that he takes a lot -
i 2k shots of various rooms, props and actors using H H UN TE D H ou 55
erent angles as opposed to just shooting and exposing a Wihée Asylum &
_couple of your scares. This technique shows more of your Pitch Black
~attraction by showing less of it! ; é’rgm?? pﬁ‘.«?’.%"ﬁﬂ
6-10pm, s$4-s8
Always try and talk to the reporter and cameraman after the 5 ““ 63 6 95] 5 61°F
filming. Make sure to get a business card and invite them Mis  Mets Seacn & e 5

back. You can either tell them that you will have their Provide them with your information



names at the Box Office or hand them VIP tickets so that they can return and enjoy the
attraction with their friends or family. Always remember the cameraman. That reporter
may move on to a different market next year but the chances are the cameraman will still
be working here next year.

A minimum of 24 hours after the interview, mail a thank-you note to the reporter and
station contact. Mention that you are always willing to help out any way that you can.
had a station do an interview early in the season and then they used our attraction as a
backdrop on Halloween night. The Halloween night broadcast didn’t help us,
the station.

Nothing here can guarantee you additional television exposure. But
steps and ideas you can begin to develop a professional relationshi
stations. You must earn a reputation as the “go-to” people at H

YOU will be that attraction that everyone asks “...how do T always

interviewed?”
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